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Pick any of America’s tech hubs and you’ll almost always find a research university at its heart: 
Stanford in Palo Alto, Harvard and MIT in Boston, UT Austin in Texas. 
 
That’s because large research universities can be more than pipelines for a trained workforce. 
They also are wellsprings for ideas and innovation.  
 
In fact, ASU is a leading research university in the country, ranked #1 in the nation for 
innovation in 2017 by U.S. News & World Report, ahead of Stanford and MIT.  We move ideas 
from classrooms and labs into the marketplace while helping Arizona businesses solve 
problems, create jobs, and contribute to growth in the region’s economy. 
 
An innovative university alone won’t lift a region’s economy to tech hub status. First, the 
university must become relevant to area businesses, converting its innovations into real 
business solutions and taking them to market. 
 
In my role as ASU’s chief research and innovation officer, responsible in part for advancing the 
university’s partnerships with area businesses, I learn about some of our business community’s 
greatest challenges. Yet, we can do a better job of educating business leaders about how, other 
than by providing talent, ASU’s innovative mindset can help solve their business problems. 
 
Many Arizona-based companies are already tapping into the innovation offered by our faculty 
and students, with powerful results.  
 
Enfuego Technologies of Scottsdale had an idea to help people land their dream jobs: 
essentially artificial intelligence that ranks job postings for you, then auto-generates a custom 
résumé for each position. Enfuego matches automation with automation to help applicants get 
past the HR departments’ screening robots while crafting a résumé that human screeners will 
like. 
 
To get off the ground, Enfuego needed three scarce commodities: talented programmers in the 
ultra-competitive machine learning job market, creative solutions to the project’s significant 
technical challenges, and investors. 
 
When company founder Paul Hughes came to ASU, he hoped to find the first, talent and to his 
surprise, he discovered we could help with all three. The ASU talent pool, its creative problem 
solving, and access to R&D tax credits (a benefit of collaborating with a state university) gave 
Enfuego’s investors the confidence boost they needed to supply the startup capital.  
 



Empire Southwest, the Mesa-based Caterpillar heavy equipment dealer, recently came to our 
Ira A. Fulton Schools of Engineering to solve a productivity challenge with the wheelsets on its 
large off-hightway heavy haulers.  
 
At the company’s request, our professors and students data-mined thousands of client invoices 
for insights about parts reliability, then developed a method to predict the useful lifetimes of 
these high-performance components. This data-driven solution suggests the most efficient 
preventive maintenance cycle possible, minimizing truck downtime for Empire’s clients.  
 
Earlier this year, Benchmark Electronics announced the relocation of its corporate headquarters 
from Angleton, Texas to Tempe. In searching for a new home for its R&D of sensors that 
monitor structural integrity of bridges, highways, and other infrastructures, the company had 
discussions with universities in a half-dozen cities. 
 
Central to Benchmark’s decision to relocate to Tempe was ASU’s ability to build a 
multidisciplinary problem-solving team; to understand the marketplace; and to help build 
prototype systems. The company says its move will bring 500 jobs to the Valley.  
 
These are just a few recent examples of ASU joining forces with Arizona companies to put our 
region’s collective brainpower to use, leveraging the deep resources of ASU, and laying the 
foundation for continued innovation locally.  
 
Certainly producing a trained workforce is our core purpose. ASU graduated some 14,000 
students this past spring. According to the recent Global University Employability Survey, ASU 
ranked 9th in the country, surpassing UCLA, MIT and Colombia for preparing graduates for jobs.  
Around 70 percent of our graduates begin their careers in the Phoenix area, contributing to the 
region’s economy.  
 
Universities should aspire to be more than training academies. Relationships with Arizona 
businesses can turn this region’s rapidly expanding ecosystem of innovation into a hotbed for 
technology business. That lifts all of us up. Arizonans should expect nothing less of us. 
 
*This article was ghost written by Melody Hudson, APR, on behalf of paid public relations 
efforts by the client (Arizona State University). This content is for internal review purposes 
only as a part of The University of Arizona’s consideration of working with Gordley Group on 
similar projects, and is the sole property of R&R Partners (the hired agency of record in which 
Melody Hudson, APR worked for at the time this article was written) and Arizona State 
University (the client). This content is not intended to be shared outside of the firm’s proposal 
submission.  
 
 
 
 
 


